BRANDED MERCH PREFERENCE
BY GENERATION 2025

UNIVERSAL BAGS & TRAVEL: RUNNERS UP BY
FAVORITE: Are valued most by GENERATION
Apparel is Gen X at 40% with

#1 across all Millennials Gen Z - Food & Beverage
and Gen Z Born 1997-2012 -Ages 13-28

generations
at 33%

Millennials - Wearables

AnA A Born 1981-1996 -Ages 29-44
Writing instruments

are still valued by
Millennials at 32% Gen X - Office
and Gen Z at 34% Born 1965-1980 -Ages 45-60

2: Food &

Beverage
Genz: 73% Genz: 58% Genz: 52% Genz: 27% Genz: 24%

1: Apparel 3: Wearables 4: Office 5: Drinkware

Millennials: 62% Millennials: 47% Millennials: 55% Millennials: 41% Millennials: 40%

GenX: 61% Gen X: 45% Gen X: 34% Gen X: 52% Gen X: 37%
- J - J

BRANDED MERCH PREFERENCE BY GENERATION
| |GENZ [ MILLENNIALS B GenXx

12%
Caps/ Hats - 34% Pet
29%
36%
Cards = 26% Jewelry
b

Personal 8% Automotive
22%

18% Date & Time
Health & Beauty I 250

Labels
Magnets

Packaging % Gen X prefers teCh
Buttons & Badges - & 9% prOductS at 49% while
Home & Kitchen Cent 5% ) Gen Z and Millennials

Games & Toys & equally prefer tech
Awards o
products at 42%

Recreation

PPAI 2025 U.S. consumer survey. Reflects preferences of consumers, not end buyers or members.



